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We make
communications
WOTrK better

We architect, design,
and build efficient
websites, brands and
marketing for small

businesses, ad
agencies, and F500
companies. We lead
some projects and
provide expert
specialized services
on others.




WHAT WE DO @

WEBSITES

UX / Design / Content /
Development / PM

BRANDING

Logo Design / Brand Style
Guides / Ul Pattern Libraries

MARKETING

Advertising / Promotions /
Social Medio

Petlond

@ GRS CO. Ponered T
Sign \n & Sign VP

=4 Research /Personas /
| Sitemaps / Wireframes



OUR EXPERIENCE gV

Our clients include F500 companies, small
businesses, ad agencies, and non-profits.
They trust us to ensure their digital
communications are well designed and

effective.

We help projects run smoothly — even across
feams. We lead projects for some clients
and support others with specialized
expertise and services.
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OUR EXPERIENCE gV
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OUR TEAM

KORYE LOGAN

Digital Strategist & User
Experience Designer

Crafts solutions aligning user experience and business goals —
particularly for digital interactions. For literally decades,
Korye has produced communications design and

web architecture for clients across the counftry. He insists he
started young. He also enjoys family time, golt, guitar, and

gardening.

NATALIA
SIFUENTES

Art Director & User
Intertace Designer

A giffed visual designer with extensive experience creating
digital inferfaces for welbsites and social media. Natalia is
passionate about and respected for her branding talents.
She also very much enjoys fime with her corgi Eddie, playing

the piano, and enjoying a good cup of coffee.
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® WEBSITE

CORNER STORE

DEALS CAMPAIGN
INFORMATION ARCHITECTURE
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® WEBSITE

CHASE

Chase and P97 Partner to Enhance Mobile ,,“” e
< Experience at the Pump P

The Complete Multi-Channel Mobile Commerce Soluti¢

With PetroZone, customers pay easily and securely in-store and at the pump via their phone, and your business is modernized across POS and site systems with EM
and enhanced rewards drive customer loyalty and high-margin sales.
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USER EXPERIENCE DESIGN
VISUAL DESIGN

COPY WRITING
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WEBSITE

M MOOSE WORLDWIDE DIGITAL Services Advantages Clients Contact Us

MOOSE WORLDWIDE DIGITAL

Smart, passionate, fun people working together around the globe to achieve wondrous
results. We are engineers who strive to create repeatable, predictable experiences, with real
quality control. We are equally passionate about the business of advertising, marketing, and
operations.
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WEBSITE

MADE
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CORNER STORE

WEBSITE DESIGN

MOBILE APP DESIGN
INFORMATION ARCHITECTURE
USER EXPERIENCE DESIGN
VISUAL DESIGN

COPY WRITING

IMAGERY

PROJECT MANAGEMENT



WEBSITE

CONTEXTUAL
MEDIA STRATEGY

ACCOUNTABLE
MEDIA RESULTS
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@ BRANDING
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P97
LOGO REDESIGN

BRANDING IDENTITY &
GUIDELINES
STATIONERY

MERCH




@ MARKETING
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@ MARKETING
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@ MARKETING -

SOCIAL MEDIA
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Videos
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Mobile Apps 0 Write something on this Page...
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@ MARKETING -
SOCIAL MEDIA
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SOCIAL MEDIA
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Gabe McGrew Golf

@GabeMcGrewGolf

Home
About

Photos ol Liked ¥ X\ Following ¥  §3 Recommend  +++ © Send Message

Events

) # Status [8] Photo/Video @~ Sports & Fitness Instruction in Cedar Park,
Reviews Texas
Videos 0 Write something on this Page... 5.0 % % % % % - Open Now
Posts
Community
Community )
Photos JA  Invite your

]

Create a Page

. Gabe McGrew Golf

Gabe McGrew
Golf

© Send Message
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Liked Following Recommend Save
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VIDEO PRODUCTION & EDITION
PHOTO SESSION



@ MARKETING

SOCIAL MEDIA
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Home About
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S Gabe McGrew Golf added 3 new
m photos.
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It's a good time of year to get a little work
done on your clubs
Golf Club Repairs « Regrips « New Shafts «

GOLF LESSONS Fittings « Loft Lie Length Adjustments « More
ALL AGES -
MALE 5 FEMAL -

ALL SUOLL LEVELS

CUSTOM CLUB
\ BUILDS & REPAIRS: |

S D
3 RESHASTS =
o SHAFT AITTINGS
S8 LOFT § LE CHANGES 2 o
SRS PUTTER FITTING & COUNTER BALANCING

GABE MGGREW

MASTER CLUS BNLDER & HITTER
GOLF COACH 2D YEARS 6F EXPERIACE

Hey Ya'll. Summer's here. Those's clubs
could really use some new grips!...
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Home About Photos Events

m"" Gabe McGrew Golf
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"The club should fit you" - Gabe McGrew «
Text or Call 512-636-9802

« Golf Lessons for all ages / skill levels « Club
Fittings, Builds & Repairs

« FlightScope & WorkShop at Chipper Golf
Driving Range 1700 Hur Industrial Blvd in
Cedar Park... See More
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UX DESIGN

My Meal Plan Food Recommendations Take a Quiz Health Tracking Food Preferences Log In / Create an Account

Help

About Olive

Contact Us

Your Recommended Quizzes

The more quizzes you take, the better we can customize your meal plan. Se

My Recommended Quizzes

The more Quizzes you take, the better we can customize
yOur meal plan. See all quizzes.

o W

Quiz Name Quiz Name Quiz Name

OLIVE
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SER EXPERIENCE DESIGN

VISUAL DESIGN

MOBILE & DESKTOP BANNERS

PATTERN LIBRARY

COLOR PALETTE

IMAGERY



@ UX DESIGN

How May We
Help You?

K2VIEW

USER PERSONAS

SITEMAP

MOBILE WIREFRAMES
DESKTOP WIREFRAMES
USER EXPERIENCE DESIGN




UX DESIGN

Websense.com e User Experience Personas
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#1 SURESH

CHIEF INFORMATION
SECURITY OFFICER
Company:
Security Needs & Goals:

Research Mode:

Research Methods:

Communications Methods:

Questions to Resolve:

.

I am hired to lead change
for large companies.

BUSINESS CASE CONSIDER EVALUATE TEST TRAIN
UPGRADE PURCHASE m IMPLEMENT

#2 STEVE
VICE PRESIDENT,
INFORMATION TECH

Company:

Security Needs & Goals:
1)
2)
3)

Research Mode:

Research Methods:

Communications Methods:

Questions to Resolve:

I rely on my frusted SMEs
and consultants.

#*3 TASHA
SECURITY LEAD,
INFORMATION TECH

Company:

Security Needs & Goals:
1)
2)
3)

Research Mode:

Research Methods:

Communications Methods:

Questions to Resolve:

Websense came fo our
office... and built frust.

WEBSENSE

USER PERSONAS
SITEMAP
MOBILE WIREFRAMES

DESKTOP WIREFRAMES
USER EXPERIENCE DESIGN

*4 PATEL

MANAGER,
IT SECURITY

Company:
Security Needs & Goals:

Research Mode:

.

Research Methods:

Communications Methods:

Questions to Resolve:

I need the latest proven
methods to secure data.

(-
>

*5 CHRIS

SECURITY ARCHITECT,
INFORMATION SYSTEMS

PE N

Company:
Security Needs & Goals:
1)

Research Mode:

.

Research Methods:

L)

Communications Methods:

Questions to Resolve:

Your site should know my
products, fixes, efc.

SELF SERVICE / REPORT

websense

#6 ERICA
SECURITY OPERATIONS

Company:
Security Needs & Goals:

Research Mode:

Research Methods:

Communications Method

Questions to Resolve:

If my team can'’t use you
product, it’s a problem.

SUPPORT

ESCALATE



UX DESIGN
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QUALICO

INFORMATION ARCHITECTURE
USER EXPERIENCE DESIGN
ONTENT STRATEGY



UX DESIGN

*Visual design by Tocquigny

QUALICO

INFORMATION ARCHITECTURE
USER EXPERIENCE DESIGN
CONTENT STRATEGY



UX DESIGN
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@ UX DESIGN

A+ answers 1n
registration
management

How people, process, and technology build a
better system for schools.

L e e ol e L

Discover your
N e e ra vty o oy customized solution.
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INFORMATION ARCHITECTURE
USER EXPERIENCE DESIGN
CONTENT STRATEGY
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http://www.mindfuleight.com

